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Digital voice assistants need no introduction. They recognize human
speech, interpret it, and reply by voice. They have been in the market
for quite some time, and their adoption rate grows by the day
around the world. The voice revolution has already started with

home and mobile devices as the most prominent interfaces. It

won't be long before they become an integral part of daily life for all.

The number of digital voice assistants in
use worldwide is estimated to reach
8 billion units by 2023.

The global voice-based smart speaker
market could be worth $30 billion by 2024.

The technology that enables it
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Amazon Alexa
Cortana
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How voice is used today

Searching online Asking for Texting friends Researching a

directions from contact lists product or service

65% 47%  44%

31% 19%
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Making a Comparing Contacting Providing
shopping list products or customer service feedback for a
services or support product/service
Key challenges
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Lack of innovative and cultural synchronization
=]ple develgped diversity can of complex
copversatlonal lead to information
interfaces insufficient for user

comprehension engagement

Operational

Data brgaches inefficiency

and privacy in loud
ISSUES environments
The potential
Facilitating voice operation via Developing more sophisticated
varied interfaces (e.g. intelligent robo-pets, virtual friends, and
devices that can send signals to virtual assistants

the voice agents to initiate
conversations)
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Improving voice-based Offering holo-lens
Al assistants with more glasses, AR mirrors, and
robust memory features other similar gadgets
with voice recognition
capabilities

How to become voice ready

Implement voice use cases Integrate voice and sonic
based on customer needs elements into business
processes

Optimize content for

Seamlessly transfer
data from voice
assistants to other voice search and
communication \AL/ personalization

channels

Cultivate trust by being Deploy smartly crafted
cognizant of customer chatbots and voice
privacy during voice assistants for customer
Interactions Interactions

Learn what Resulticks can do for your brand.

REQUEST A DEMO

&

Copyright © RESULTICKS Solution Inc



https://www.resulticks.com/Request-a-meeting

